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About this Lesson
This lesson, which includes a pre-lesson and post-lesson, is intended to be used in conjunction with the National Constitution Center’s Destination White House program.  Together, they provide students with first-hand experience about presidential elections, specifically the role of television commercials in campaigning.
In this lesson, students begin by brainstorming what makes a commercial successful before comparing the television commercials of Dwight Eisenhower and Adlai Stevenson, presidential candidates during the 1952 election, the year in which spot campaign advertising debuted.
After the program, students return to the classroom to create original campaign commercials for a mock election for school president.

Designed for students in grade 3-5, this lesson takes approximately four or five class periods from beginning to end.

Background
Every four years, American voters head to the polls and elect a new president.  But even though Election Day takes place on a single day – the first Tuesday following the first Monday in November – months and months of campaigning lead up to it.  Today, campaigning consists of everything from debates to stump speeches, from Facebook pages to fundraising dinners.  
For more than 50 years, one of the most integral elements of presidential campaigns has been television commercials.  In 1952, Dwight D. Eisenhower became the first presidential candidate to appear in spot (brief) television commercials as part of his campaign.  One of his commercials, “Ike for President,” made famous the campaign slogan, “You like Ike.  I like Ike.  Everybody likes Ike (for President).”  A series of commercials entitled “Eisenhower Answers America” featured the candidate answering Americans’ questions about the country’s future; it was largely responsible for Eisenhower’s landslide victory over Illinois Governor Adlai Stevenson.  And a new era in presidential campaigning was borne.
Over time, television campaign commercials have changed in style and tone, but the goal of campaign commercials has largely remained the same: to capture voters’ interest with a candidate’s views on pressing issues; to draw attention to an opponent’s weaknesses; and to help voters connect with a candidate by making him or her accessible.
Objectives
Students will:

· Brainstorm what makes a commercial successful;

· Compare the 1952 television commercials of presidential candidates Dwight Eisenhower and Adlai Stevenson; and
· Develop original campaign commercials for a mock election.
Standards 
5.1.3.F: Identify state symbols, national symbols, and national holidays.

5.3.3.G: Identify individual interests and explain ways to influence others.

Activity
Pre-Lesson
1. Begin by asking students to think about some of the best commercials they have ever seen.  What makes these commercials successful?  Brainstorm a class list, recording students’ answers on a blackboard or projector screen.  Possible answers may include:
· Humor
· Catchy music or jingle

· Memorable slogan or catch phrase
· Animation

· Celebrities

2. Ask students to play “Free Association” by writing down the first words that come to mind when they hear the following words:  1) M&Ms and 2) Tootsie Pops.  Beginning with M&Ms, have each student share his or her answer.  Repeat this process with Tootsie Pops.  More likely than not, several students will have written down “Melts in your mouth, not in your hands” for M&Ms and “How many licks does it take to get to the center of a Tootsie Pop?”  If no students have written down these answers, share each of these slogans at the end, asking if students have heard them before.
Explain that these slogans or catch phrases are famous because they have been used in successful advertising for these candies for many years.  Show students the following videos of commercials as examples of how these memorable slogans have been used in advertising.

http://www.youtube.com/watch?v=DXIlDE281GA&feature=related (M&Ms commercial, 1987)
http://www.youtube.com/watch?v=B2umsVDEmew (Tootsie Pop commercial, 1980s)
3. Explain to students that commercials are not only used to sell products like candy.  For almost 60 years, television commercials have been used in political campaigns to help candidates win elections.  In addition to making speeches and traveling around the country meeting voters, candidates appear in campaign commercials to spread their messages.  Although students cannot remember a time when television commercials were not a part of political campaigns, it wasn’t until 1952 that presidential candidates began using them to attract voters.  Dwight D. Eisenhower, who became the country’s 34th president and served two terms, successfully incorporated short television commercials into his campaign against Illinois Governor Adlai Stevenson.

4. Play “Ike for President,” and “Adlai to You” for students (http://www.livingroomcandidate.org/commercials/1952).  Ask students just to watch the commercials the first time they are played.  Then play each commercial a second time, having students answer the questions below as they watch.  All of these questions can be found on the student worksheet “A Commercial’s Worth a Thousand Words” at the end of the lesson plan.
“Ike for President”:

· What grabs your attention the most about this commercial? (Answers will vary but may include the catchy slogan, the animation, the upbeat energy, etc.)
· How does this commercial make use of political symbols to convey its message? (Uncle Sam, a symbol of patriotism, is wearing an Ike pin; Adlai Stevenson, the Democratic candidate, is riding a donkey, the symbol of the Democratic Party, etc.)
· Based upon this commercial, what type of candidate do you think Eisenhower was? (Answers will vary but may include that he was a down-to-earth candidate who appealed to many different types of people, that he was popular, etc.)
· Would you be likely to remember this commercial afterward?  Why or why not? (Answers will vary.  Some students might say that they would remember the commercial because the slogan is catchy.  Others might say that they would not remember much about the commercial because it doesn’t share any information about Eisenhower’s policies or viewpoints.)
“Adlai to You”:

· What grabs your attention the most about this commercial? (Answers will vary but may include the music/jingle, the animation, the brief length, etc.)

· How does this commercial make use of political symbols to convey its message? (The teacher turns into Uncle Sam, a symbol of patriotism, who encourages viewers to vote for Stevenson.)

· Would you be likely to remember this commercial afterward?  Why or why not? (Answers will vary.  Some students might say that they would remember the commercial because the jingle is catchy.  Others might say that they would not remember much about the commercial because it is relatively short and doesn’t share any information about Stevenson’s policies or viewpoints.)
Concluding Question:

· Based upon the two sets of commercials, which candidate do you think did a better job of convincing people to vote for him?  Why?  (Answers will vary.)

5. After students have viewed the commercials a second time, discuss their answers to the questions.  

6. Explain that Eisenhower defeated Stevenson in a landslide victory, which is largely attributed to the success of his commercials.  Share the following information with students:
· Eisenhower was the first presidential candidate to make significant use of “spot” advertising in his campaign.  These commercials, which generally ran between 20 seconds and a minute, were a departure from typical 30-minute segments that featured campaign speeches.

· Eisenhower ran a series of spot commercials entitled “Eisenhower Answers America” – an idea developed by Rosser Reeves, a Madison Avenue advertising executive who created the M&M “melts in your mouth, not in your hands” campaign.  Each spot featured a different question posed by a voter, followed by Eisenhower’s response.  The purpose of the commercials was to present Eisenhower as a down-to-earth, accessible man with whom voters concerned about the high cost of living and the Korean War could identify.

· On the other hand, Adlai Stevenson was much less comfortable with using television as a campaign medium.  He did incorporate commercials into his campaign, but he expressed contempt for them, comparing them to advertising and acting.   
· Stevenson’s spot advertising was much more simplistic than Eisenhower’s, and he did not appear in his own commercials.  Instead, he relied heavily on 30-minute speeches that aired several times a week but late at night, which reduced the number of viewers considerably.
Source:  The Living Room Candidate (http://www.livingroomcandidate.org/)
7. Conclude the pre-lesson by explaining to students that Eisenhower’s successful use of television commercials in his 1952 bid forever changed the way in which presidential campaigns are run in the U.S.  After the NCC program, students will have an opportunity to create their own commercials for a mock election.
Post-Lesson
1. When students return to the classroom, explain that campaign commercials have changed dramatically since they debuted in 1952.  They have become more sophisticated in style and their use of technology, relying less on animation, for example.  They have also become more focused on candidates’ platforms (views about specific issues) and, unfortunately, on negative campaigning to convince voters that opposing candidates are unqualified, dishonest, etc.

2. Ask students to imagine the scenario below.  
Your school is holding its annual election for school president.  This year, two candidates are neck and neck in a very close election.  This year’s hot-button issue is whether students in grades 3-5 should be given school-issued laptop computers to use throughout the school year.  Candidate A supports the laptop proposal for many reasons, including that they will help students learn how to type, be more responsible, and prepare for middle school, where they have to use laptops every day.  Candidate B does not support the laptop proposal for many reasons, including that students will use them more for playing games and surfing the Internet than for doing school work and that students in grades 3 to 5 are not old enough to take care of laptops responsibly.
With only a few days left before Election Day, each candidate decides to do something that has never been done before:  film a television commercial that all students will see during an election assembly.  Your group is responsible for creating and producing a commercial for one of the two candidates.  Since the hot-button issue is the laptop proposal, make sure your commercial focuses on this issue specifically.
3. Divide students into mixed-ability groups of 3-4.  Have each group write and produce a television commercial for one of the two candidates, assigning half of the groups Candidate A and half Candidate B.  Distribute copies of the student worksheet “You Be The Director!” to each group.  Explain that their commercials must meet the following guidelines:  
· Be approximately one minute long;

· Include a memorable slogan/catch phrase or jingle;

· Explain the candidate’s views about the laptops; and

· Include no negative campaigning.

4. After students have had enough time to rehearse, have each group perform its commercial in front of the class.
A Commercial’s Worth a Thousand Words

Directions:  As you watch each of the television commercials, answer the questions below.

Eisenhower Campaign

“Ike for President”
1. What grabs your attention the most about this commercial? 
2. How does this commercial make use of political symbols to convey its message?
3. Based upon this commercial, what type of candidate do you think Eisenhower was? 
4. Would you be likely to remember this commercial afterward?  Why or why not? 

Stevenson Campaign
“Adlai to You”
1. What grabs your attention the most about this commercial? 

2. How does this commercial make use of political symbols to convey its message?
3. Would you be likely to remember this commercial afterward?  Why or why not? 

Concluding Question:

1. Based upon the two sets of commercials, which candidate do you think did a better job of convincing people to vote for him?  Why?  
You Be The Director!

Directions:  As a group, read the scenario below.  Then answer the questions to help you begin brainstorming for your television commercial.
Your school is holding its annual election for school president.  This year, two candidates are neck and neck in a very close election.  This year’s hot-button issue is whether students in grades 3-5 should be given school-issued laptop computers to use throughout the school year.  Candidate A supports the laptop proposal for many reasons, including that they will help students learn how to type, be more responsible, and prepare for middle school, where they have to use laptops every day.  Candidate B does not support the laptop proposal for many reasons, including that students will use them more for playing games and surfing the Internet than for doing school work and that students in grades 3 to 5 are not old enough to take care of laptops responsibly.

With only a few days left before Election Day, each candidate decides to do something that has never been done before:  film a television commercial that all students will see during an election assembly.  Your group is responsible for creating and producing a commercial for one of the two candidates.  Since the hot-button issue is the laptop proposal, make sure your commercial focuses on this issue specifically.

1. As you begin planning your commercial, make sure that it helps voters understand why your candidate either agrees or disagrees with the laptop computers proposal.  Brainstorm at least three or four reasons that justify your candidate’s viewpoint.
2. A successful commercial usually includes a memorable slogan/catch phrase or jingle, but not both.  Brainstorm a slogan/catch phrase or jingle that will help voters remember your candidate.
3. In addition to informing voters about a candidate’s viewpoints, a successful campaign commercial also promotes a candidate’s other positive qualities.  For example, it might show a candidate shaking voters’ hands to convey that he or she is friendly and good at relating to people.  Brainstorm other positive qualities that your commercial should convey about your candidate and how you can show that he or she has these qualities.






Grade(s) Level


3-5





Classroom Time


Two 45-minute class periods (pre-lesson)


Two or three 45-minute periods (post-lesson)


Handouts


A Commercial’s Worth a Thousand Words student worksheet


You Be The Director! student worksheet


Constitutional Connections


Article II, Section 1
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